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DISCLAIMER

The information contained in this presentation is intended solely for your personal reference. Such information is subject to change without notice and no
representation or warranty express or implied is made as to, and no reliance, should be placed on, the fairness, accuracy, completeness or correctness of the
information contained in this presentation. This presentation does not intend to provide, and you may not rely on this presentation as providing, a complete or
comprehensive analysis of the Company’s financial or trading position or prospects. None of the Company nor any of its respective affiliates, advisors or
representatives shall have any liability (in negligence or otherwise) whatsoever for any loss or damage howsoever arising from any use of this presentation or its
contents or otherwise arising in connection with this presentation.

This presentation contains projections and forward looking statements that may reflect the Company’s current views with respect to future events and financial
performance. Readers are cautioned not to place undue reliance on these forward-looking statements which are subject to various risks and uncertainties and no
assurance can be given that actual results will be consistent with these forward-looking statements. The Company undertakes no obligation to publicly update or
revise any forward-looking statements, whether as a result of new information, future events or otherwise.

This presentation does not constitute an offer or invitation to purchase or subscribe for any securities or financial instruments or the provision of any investment

advice, and no part of it shall form the basis of or be relied upon in connection with any contract, commitment or investment decision in relation thereto, nor does
this presentation constitute a recommendation regarding the securities or financial instruments of the Company.

NOTE

Unless otherwise stated, this presentation provides the financial information from 1st April 2021 to 31st March 2022 (abbr. FY21), and the comparative financial
information from 1st April 2020 to 31st March 2021 (abbr. FY20).

Readers are reminded to read and construe this presentation in conjunction with the announcement of the Company dated 28th June 2022 in relation to its
annual results for the year ended 31st- March 2022.



Financial Highlights RMBmn

(unless otherwise stated)

FY20 FY21 YOY v Though affected by the pandemic, revenue still T 9.0%
v Revenue of the Group, Hot-Kid milk, core-brand rice
crackers, and candies achieved new record high respectively
Revenue 21,998 23,985 t 90% v RevenL.Je of all channels in the Chinese mainland 1
v Emerging channels serve as key growth catalyst
Though affected by the pandemic, overseas revenue
in 2HFY21 resumed T mid-to-high single digit growth

Gross Margin 482% 448% ‘ 340bps v Price of certain raw material and packaging 1

. . 5736 5457 & 49% -
Operatlng PI‘OfIt 261% 228% ‘330bp5 v Including one-off gain on disposal of factory land

Profit Attributable 4158 4203 1 11%

to Equity Holders o o
of the Company 18.9% 17.5%  § 140bps

Accelerated growth in the past five years fueled by channel diversification strategy.
v' FY21 Revenue contribution by channel

Modern channel

High-single digit Emerging channels
c. Double-digit — * E-commerce platforms

Overseas market *  Maternity
Mid-single digit BB— . OEM

Special channels
Official app

OEM — * Self-operated online stores

c.80%

B2C— « Vending machines

Theme stores

v FY16 - FY21 Revenue CAGRZby channels

Traditional Channels Emerging Channels Overseas Market
Growth FY16-FY21
Driver CAGR

Y % - FaT
-

voume | M -8
et 3% 45% 2% 5%

1. FY16: 2016.4.1t02017.3.31 2. CAGR: Compound Annual Growth Rate



COST STRUCTURE

v Cost of sales breakdown

Salary

Price of certain raw material & packaging 1

v' Raw material & packaging unit cost YOY

FY21 A FY20 A~

& employee benefits

Packaging
31%

14%

Raw material
& consumables used
45%

RICE CRACKERS SEGMENT

v Revenue breakdown and gross margin

RMBmn

46.1%

'\41;4%

5,583 5,592

FY20 Fy21

mm Core brands = Sub brands

Whole milk powder 4 c Double-digit  UsD

—A
-
— R
Others =
6% Apr Sep Mar
Palm oil * c60% RMB
Depreciation A
& amortization P /
4% I
Apr Sep Mar
Tinplate 2+ c20% RMB
A
— )
Apr Sep Mar
Paper f Mid-teen RMB
e —A
— A
Apr Sep Mar

v Revenue of core-brand rice crackers

—
e
_

1H FY20 1H Fy21 2H FY20 2H FY21

v" Core-brand rice crackers FY16-21 CAGR

; digit
CAGR Low-single &9 New-record high

v Steady growth of traditional channel
v Rapid growth of emerging channels
v ASP1

FY16 Fy21

Gift packs @=eGross profit margin



DAIRY and BEVERAGES SEGMENT .~ Revenue of Hot-Kid Milk

v" Revenue breakdown and gross margin

RMBmn
49.6%
/12,873

FY2 Fy21
11,011 0

v" Hot-Kid Milk FY16-21 CAGR

CAGR High-single 419 New._record high

v Steady growth of traditional channel
v Rapid growth of emerging channels

FY20 Fy21 FY16 FY21

= Hot-Kid milk Beverage & others @—aGross profit margin

SNACK FOODS SEGMENT

v Revenue of candies v Revenue of popsicles

el

RMBmn
47.7%
0\44...2% - .
i FY20 FY21 FY20 FY21

v Revenue breakdown and gross margin

5,313 5,397
- - v Candies FY16-21 CAGR
id-single digit .
CAGR Mid-sing New-record high

v Growth of new products

v Rapid growth of emerging channels
FY20 Fy21 FY16 FY21

mm Candies mm Popsicles Ball cakes mm Beans & others @—8Gross profit margin



OPERATING EXPENSES and EXPENSE RATIO

v Operating expenses breakdown v Distribution costs

13.1%
RMBmn 12.6% 13.1%
24.9% 24.5%
o/o
,(os(g'l'l
5,868
5,479 FY20 FY21
v" Administrative expenses
2,766 P
12.3% 11.4%
2,735
FY20 FY21
FY20 FY21
m Administrative expenses Distribution costs e—eExpense ratio
9
DISTRIBUTION COSTS
v" Distribution costs breakdown v' Distribution costs as % of revenue
RMBmn
0/o
1°1=13-3
3,133
2,766
. 6.1% +— 6.1%
4.0% 4.1%
—l o,
2.5% — 2.9%
FY20 FY21 FY20 FY21
m A&P expenses Transportation expenses m Others (mainly staff costs) #—<Others (mainly staff costs) Transportation expenses +—A&P expenses

10



WORKING CAPITAL

v" Turnover days

Days

“ omon | e

Inventory 85 79 § 6 days
Trade receivables 15 15

Trade payables (33) (28) § 5days
Cash conversion cycle 67 66 § 1day

11

CASH and BORROWINGS

RMBmn

Cash + bank deposits

17,003 1,928
(incl. long-term bank deposits) 4

Borrowings 6,902 § 2931

Net cash 10,101 41,003

12



Dividends + Share Repurchases

USDmn

826

USZ§59I|
495
—Total dividend : 699
Total dividend : 255 { 176 250
US 2.10 cents/share

240 997 -
127
FY20 FY21

m Share repurchases = Interim dividends Final dividends Special dividends

v Dividends and share repurchases history (2008-2022.03)

uUsD
800mn = Share
repurchases
400mn m Dividends

ends + Share repurchases™USD 6020mn

2008 2013 2018 2022.03 13



OPERATION STRATEGIES

v FY21 Revenue of the Group achieved new-record high! FY16-FY21 CAGR reached mid-single digit.

v Revenue of Hot-Kid milk, candies, and core-brand rice crackers reached new-record high respectively.

Channel diversification Multi-brand, diversified products Diverse digital marketing

OEM

RICE CRACKERS SEGMENT

FY21 Rice crackers revenue 1 0.2%

2HFY21 1t low-to-mid single digit

Revenue of core-brand rice crackers
reached new-record high

Overseas Market | :
Affected by the pandemic and international
supply chain disruption

2HFY21: pressure eased, resumed mid-single
digit growth



DAIRY and BEVERAGES SEGMENT

q v" Revenue of Hot-Kid Milk
5 Dairy and beverages revenue 1 16.9%
!

. o
b\e""‘g“ 440““‘6
. q q N ) ol=

All channels in the Chinese mainland 1 double-digit «y(“‘o B
Emerging channels maintained rapid growth
FY16-FY21 Hot-Kid milk CAGR high-single digit

1HFY20 1HFY21 2HFY20 2HFY21

v" Unique new products v Diverse digital marketing
17
Snack foods revenue 1 1.6%
\“Q‘e“g\
. A S
YOY=Lop.c: o
ow:- Slngle dl'git 10 N g‘A\d 3
1HFY20 1HFY21 2HFY20 2HFY21

Popsicles 2HFY21 1 double-digit

Revenue of Dongchi exceeded RMB200mn

Revenue of candies and jellies
reached new-record high
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CHANNEL DIVERSIFICATION

Traditional channel 1 high-single digit

v FY16-FY21 Revenue CAGR T low-to-mid single digit
v Supply chain efficiency improvement
v Coverage enhancement of unexplored point-of-sales

v Lively and interesting point-of-sales activities

Overseas market |

v Impacted by the pandemic and international
supply chain disruption

v 2HFY21 1 mid-to-high single digit

v Vietnam plant will commence operation soon

Modern channel T c. high-single digit

v Unique new products and diversified displays
v' Convenience store channel, a new growth driver

@a"' Emerging channels maintained rapid growth
OEME’

v FY16-FY21 Revenue CAGR over 40%
v' C.40% of FY21 revenue contributed by new products

v Diversified channel development fueled growth

Various methods to improve profitability

PROSPECT

v Continue promoting digitalization

prOduc

In fOI‘m

Beneficial to
& channel develo?

Uab{e insight eXP\O"a“C{\o“
ation platform const™
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60t anniversary of founding the | Lan Foods Industrial Co., Ltd

30t anniversary of establishing the first Chinese mainland factory




Contact us:
investor@want-want.com



